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Abstract 
 

E-Commerce is a trend of now days. Almost all the companies in existence are 
using it to increase its turnover and thus enhance its profits. The paper 
basically explains the new trends in E-Commerce specially glocalization and 
M-Commerce as the main focus areas. This paper examines the evolution and 
transformation of the concept of E- commerce and highlighting its importance 
in business world. The paper will also trace the history and the development of 
the concept of “glocalization”, which originated in Japan as a popular business 
strategy and concept of M-Commerce and its wide areas, and proposes a set of 
concrete policy recommendations.  
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Introduction 
Due to varied population demand and use of E-Commerce, in 2014, on line shoppers 
will have more choice and more information at their fingertips than ever before. The 
increase use of social sites, social media, and internet as a means of 
commercialisation tool of social networks is transforming how consumers research 
products and make purchase decisions.  
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 In turn these connected consumers are leaving behind the record of their 
behaviour, preferences and interests which in turn are providing an ever growing 
source of knowledge for companies. The strategies of E-Commerce have helped 
companies to beat the challenges of operating globally and locally simultaneously.  
 
 
Objectives of study 
1. To define what is E-Commerce and its components.  
2. To define recent trend in E- commerce.  
3. To understand requirement of E- commerce.  
 
 
What is E-Commerce? 
Electronic commerce is a type of an industry where the buying and selling of product 
and services is conducted over electronic system such as internet and other computer 
networks. It consists of exchange of data to facilitate the financing and payment 
aspect of business transactions. It is basically a sales aspect of business.  
 E commerce can be divided into several sub sections which are as follows: 
 E- Talling or virtual storefronts on websites with online catalogs sometimes 

gathered into virtual malls.  
 Buying and selling on online market places.  
 Use of demographic data through web contacts and social media 
 Electronic data interchange(EDI) 
 E mail and fax 
 B2B buying and selling 
 The security of business transaction 
 
 
RECENT TRENDS IN E- COMMERCE 
Trends are changing at a fast pace in E-Commerce business as the number of 
transactions are getting enhanced, to take competitive advantage over the others 
running in the race. Some of them are as follows: 
 
A. Glocalization 
Evolution of the concept of Glocalization 
According to the dictionary meaning, the term “glocalization” is made of two words 
global and localization which mean production of local products at global level. The 
term was modelled on Japanese word dochakuka, which originally meant adapting 
farming technique to one’s own local condition. The word as well as the idea came 
from Japan.  
 
Meaning of glocalization 
It is a word denoting the adaptation of a product or service especially to each locality 
or culture in which it is sold. It is a case in which global product is transformed into 
another shape to meet the requirements of local customers. Sometimes it is also called 
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as indigenization. The motto of the concept is “Think Global and Act Local”.  
 According to Word Spy, glocalization means 
 “The creation of products or services intended for the global market, but 
customized to suit the local cultures”.  
 
 
Practical application of glocalization in businesses.  
 For increasing presence of McDonalds restaurant worldwide is an example 

globalization, while the restaurant chains menu changes in an attempt to appeal to 
local palates is an example of glocalization.  

 Yahoo is an example of Company that practices glocalization by making portals 
which are viewed worldwide and offers various versions of its websites for 
different users. For example, it provides content in almost 25 languages in 
different countries. It also customizes content to appeal to individuals in those 
locations.  

 MTV networks broadcast in more than 20 countries. Instead of offering same 
programming in all countries, the network shows each channel to suit those 
countries.  

 
 Thus allowing for removal and reduction of barriers such as fear of 
embarrassment to communicate, spatial obstacles, urban disorder, and victimization, 
communication by internet, thus presents a means for even local, disadvantaged 
communities to scale something down to a definite level appropriate for their purpose. 
A number of both public and private companies currently practice glocalization in an 
effort to built their customer base and grow revenues. Therefore by localizing 
payment method, currency support as well as marketing and merchandising 
campaigns, companies can more effectively compete with local incumbents.  
 
B. M- Commerce (MOBILE COMMERCE) 
Evolution of M-Commerce 
The term Mobile Commerce was originally termed in 1997. According to Kevin 
Duffey, the delivery of electronic commerce capabilities directly into the consumers 
hand anywhere via wireless technology. In general it means trading via mobile 
phones.  
 
Meaning of M-commerce 
M-commerce (mobile commerce) is the buying and selling of goods and services 
through wireless hand-held devices or it is E-Commerce through mobile devices.  
 "M-Commerce is the use of mobile devices to communicate, inform transact and 
entertain using text and data via a connection to public and private networks. " 
(Lehman Brothers) 
 
Service areas under M- Commerce 
1. Mobile ATM: This facility is provided for 24x7 hours and even better then the 

facility provided by the physical ATMs situated anywhere which are most of the 
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time free from money.  
2. Mobile money transfers: Money can be easily transferred from one phone to 

another or from one account to other anytime anywhere.  
3. Mobile ticketing: From mobiles, tickets to even abroad can be made of, from 

various sites of railways and airways.  
4. Mobile vouchers, coupons and loyalty cards: These can be issued directly by 

phones by just subscribing oneself to the website.  
5. Content purchase and delivery: like sale of ringtones, wallpapers, games etc., 

for mobile phone.  
6. Location based services: knowing the location of the users allow services like: 
 Local discount offers 
 Local weather 
 Tracking and monitoring of people 
7. Information services: These services include: 
 News 
 Stock quotes 
 Sports scores financial records 
 Traffic reporting 
 Mobile banking 
8. Mobile brokerage: Stock market services offered via mobile devices have also 

become more popular and are known as mobile brokerage. They allow to 
subscribe and to react to market development in a timely fashion irrespective of 
their physical location.  

9. Mobile marketing and advertising: It involves receiving information about the 
product and services on mobile phone. For example: A busy mom tending to her 
household chores with a baby in her arms could receive a marketing message on 
her mobile about the baby products from a local store.  

10 In application mobile phone payments: In app purchases can be used to buy 
virtual goods, new and other mobile content and is ultimately billed by mobile 
carriers rather than app store themselves.  

11. Mobile purchase: merchants can accept orders; deliver the catalogs, 
electronically directly to customers.  

12. Mobile browsing: By using a mobile browser customers can shop online without 
having to be at their personal computer.  

 
Payment methods 
1. Use of credit cards 
2. Micropayment services  
3. Stored valued cards: Often used with mobile device application stores or music 

stores 
4. Cash on delivery etc.  
 
Requirements for M- Commerce 
1. Responsive E-Commerce website: As we all knows that various people are using 

internet from their mobile phones, and they are purchasing products online using 
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their mobile phones or tablets, so you need to go for responsive E-Commerce 
website.  

2. Provide comfortable shopping experience: You need to build your website in a 
simple way so that your customer find it easy to purchase products from your 
websites, as Various people choose to buy products online only because 
purchasing products online is comfortable and relaxed way of shopping. Providing 
those comfortable shopping experiences increase the chances of frequent visiting 
of your customers.  

3. Easy and simple check out process: This plays an important role because 
customers are always looking for secured and simple check out process. Your 
customers will feel isolated if your check out process in somewhat unfriendliness 
manner.  

4. Show or display small pictures of products: It is necessary to provide your 
customers with large and big quality product pictures so that they can easily view 
your product and get attracted towards it. You can also provide 3-D effects of the 
products.  

5. Perception system: If you are planning to build such E-Commerce website that 
increases your sales or profit, you can outsource your E-Commerce website to 
perception system, a leading E-Commerce company that specializes in providing 
complete E-Commerce solutions.  

 
Other requirements of E- Commerce  
1. Ensuring compliance in a complex legal world: To be a top performing E-

Commerce firm in 2014, a company will have to manage the legal hurdles of 
regulation with local knowledge and strict business practices which differs from 
region to region.  

2.  Social commerce evolves: Although consumers will still make the overwhelming 
majority of E-Commerce purchase on company websites social media networks 
will increasingly be the initial point of contact and research.  

3. Consumers will look to their networks for information about products and 
services, and they also will look for discounts, offers, and information about 
loyalty rewards programmes.  

4. Big data and analytics: Big data analytics should emerge in 2014 as not just a busy 
trend, but a core business practice that E-Commerce firms use to understand their 
business and their customers in fundamentally news ways. Data will be the driver 
for capturing more customers and retaining them for the longer. E -commerce 
merchants will collect and analyse data to discern shopping patterns that they will 
predictive value and understand consumer experiences in digital and physical 
context.  

5. B2B replicates and B2C successes: Online shoppers today want a smooth user 
experience, one click shopping and a lot of other features. They come to expect a 
seamless and simple process when they shop for personal products. B2B 
companies will increasingly provide the same convenient shopping experiences 
for their business customers. In addition they will also provide videos, graphics 
and interactive contents, all which have been effective in B2C E-Commerce.  
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Findings: 
Online Drivers which drives Customers to Business 
Oracle conducted online interviews with over 180 global commerce executives from 
December 2012 to February 2013. According to report of ORACLE, The survey 
conducted in variety of industries in North America, Latin America, Europe, and Asia 
Pacific the survey shows the following results (see table 1).  
 
Table 1: Online Drivers which drives Customers to Business 
 

Online Drivers % of respondents 
Web sites 89% 
Search Engine Optimization 68% 
Email 68 
mobile web 63 
Search Engine Marketing 50 

Source: Oracle Report “B2C E-Commerce trends for 2013”, retrieved 
from:http://www. oracle. com/us/products/applications/atg/2013-b2c-commerce-
trends-1939003. pdf  
 
 
Conclusion 
E-Commerce has now proved as the best, cheapest and economical way to perform 
purchase-sale of products with least cost of inconvenience, time and labour.  
 Companies can now target, informed and particular consumers with marketing 
product design and entire business models based on recorded and analysed consumer 
behaviour all created through digital activity. In 2014 global firms will realize that 
glocalization and M-Commerce are the gateways to record sales volume. The new 
trends reflect the expansion of E-Commerce in a world defined by consumer’s choice 
and connectivity. Ultimately companies will glocalize and endure the legal 
complexities of this choice in order to be competitive in the most dynamic markets. 
Similarly companies will expand their social commerce presence to be a part of the 
world largest conversations or reinvent their B2B commerce experience to provide an 
outstanding user experience.  
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