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Abstract 

“Internet Plus” is not only a technical term but also a form of economy and 

society. It has left a deep influence on non-economical fields due to the special 

subversion and universality of it such as big data and so on, which make the 

existing fund raising model of universities have both faced challenges and 

opportunities. This article makes a thought-provoking analysis that the 

necessity which universities achieve Internet thinking under the phenomenon 

which the development bottleneck encountered when universities collect 

donations and under the reform era of “Internet Plus”. It also looks into which 

type of fund raising model may fit the “Internet Plus”  thinking. 
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In China, many universities have expanded rapidly in recent years though they receive 

contributions from the communities rather later than abroad. Based on the report of 

Philanthropy Time, outnumbering 50% of net assets’ aggregate of non-public fund in 

China, net assets of 537 Chinese universities’ foundations have broken out 30 billion 

yuan up to the end of 2016. Nevertheless, there are many realistic problems being 

kept in the dark under the increasing numbers. For one thing, not reaching 1% and 

just maintaining 0.5% in most years, the occupied proportion is small when it comes 

to the source of funds for higher education from the contributions of society. This 

problem describes that the income from donations to the universities does not 

contribute a lot; For another, it is obvious that we can see Matthew Effect as the 

contributions’ income of colleges polarize and the conditions of managing themselves 

different. The contributions’ income of our countries’ mainly focus on eastern 

developed regions and some famous universities, especially some “985”universities. 

Contrary to these well-known ones, the overall “Money Absorption Effect” of 

universities which are not qualified for “985” or “211” may paint a sobering picture. 
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The two points above both show that the universities’ fund raising work has faced the 

development bottleneck. The current work of raising capital of our countries’ colleges 

mainly depend on themselves to set up the foundations which may make the 

limitations of their professional powers, fulfill administrative atmosphere and it is 

significant for them to keep up with the times with regard to the model of fund raising. 

As is known to all, “Internet Plus” is not only a technical term but also a form of 

economy and society. It has a deep influence on non-economical fields due to the 

special subversion and universality of it. It is a must for these universities to be 

open-minded, to get involved into the trend actively, to seize the opportunity and 

upgrade themselves so that they are capable of conforming to the development of time 

and constantly increasing their levels of raising funds. 

 

I. THE CONCEPTION OF “INTERNET PLUS”. 

Intension and extension. “Internet Plus” is the new format and form of the Internet 

development during the time of innovation 2.0. Meanwhile, this evolution also gives 

rise to the new form of economy and social development. Firstly, intension. “Internet 

Plus” possesses double properties of nature and society. Analysed in the natural 

property, the meaning of “Internet Plus” is advanced Internet technology and the 

iterative evolution of the Internet itself such as Internet of things, big data, and the 

like. Same with the terms of the physical science--steamer, electricity and nuclear 

power, etc, for example. They all provide new productive forces for the development 

of the human beings. Analysed in the social property, “Internet Plus” is a fresh status 

of economy and community and practice achievement of the Internet thinking. 

Essentially, it can make full use of the Internet tech functioning as integration and 

optimization in the arrangement for social resources. Secondly, extension. “Internet 

Plus” consists of two relationships which are “Internet + Traditional industries” and 

“ Traditional industries + Internet”. The former means that the Internet transforms 

itself voluntarily and rebuild traditional industries. Even can we see new patterns of 

the industries come into being. Mainly discussed in this article, the meaning of the 

latter is that traditional industries conform to the time actively, integrate into the 

internet and occupy Internet thinking as a approach to transform themselves. However, 

it is of great importance for us to make use of the technology of Internet of things and 

the Internet platforms, and promote the Internet and the traditional industries being 

merged together deeply instead of just making the Internet simply plus the other. It is 

a must for us to mix the innovative results of the Internet with every field of the 

society and economy,  and, of course, make application of them in these fields. So 

that the productivity and creation can be improved and the new normal of economy 

will be formed even more widely with the Internet functioning as base and tool. 
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II. THE CONNECTIONS AND DIFFERENCES BETWEEN “ INTERNET  

   PLUS” WITH THE TRADITIONAL INTERNET. 

1. Connections.  

“Internet Plus” is born out of the Internet. As a result, both sides have almost the same 

device basis such as servers, routers, RAID, and so on. The rapid development of the 

Internet as well as the constant shock to the traditional industries have created Internet 

thinking and “Internet Plus” is the actual practice of the Internet thinking. 

 

2. Differences.  

“Internet Plus” is the upgrade of the Internet applications. To start with, the devices. 

The implementation of “Internet Plus” not only depends on hardware but also is in 

need of the cooperation of smart hardware and many kinds of sensors and processors. 

So that they are able to form Internet of things, which can truly develop every single 

one of functions they have. Moreover, according to the contents of connection, what 

the traditional Internet connects are the information and users. It extends people’s ears 

and eyes, solves the problem of information dissemination, destroys the isolation of 

the information and changes the way of people’s communication. But “Internet Plus” 

has the possibility to get everything connected, which not only has the ability to 

connect information with people, but also material with energy. It is indeed the 

Internet of things, which is penetrated into the enterprises, social organizations and 

the governments, that combines with material, energy and information. What’s more, 

as far as the initiative is concerned, the traditional industries took an major part in 

catering to the Internet, and making use of it in the era of traditional Internet, the 

transform of themselves was limited, yet. But, the internet occupies the status of 

initiative and creates new ecology of development through bringing into full play the 

function of optimization and integration in the arrangements of the social resources. 

Possessed with the ability to change and upgrade traditional industries, it stands for a 

new form of society and a promotion of the traditional industries. Possibly, it will 

create new industries subversively. 

 

III. THE NECESSITY OF UNIVERSITIES’ FUND RAISING INTEGRATING  

   INTO “INTERNET PLUS” FROM THEIR OWN INITIATIVE. 

The need of the development of the era. After the First Time Industrial Revolution 

represented by steam engine and the Second Time Industrial Revolution represented 

by electrification, The Internet has started so-called the Third Time Industrial 

Revolution. It, which has currently possesses the capability of transforming the 

traditional industries and hastening new forms of the development of the society and 
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economy, has constantly strengthened itself while it brings the revolution of 

informative technology. Over 30 years, it has been constantly developed while it 

brings the revolution of the Internet technology; it has also evolved itself when the 

traditional industries face the impact from it. There are many traditional sectors like 

the finance, retailing, catering industry, entertainment, medical industry, electronic 

sports, advertisement and tourism willing to change and employ the Internet thinking 

to strengthen themselves in the time of the Internet and even the governments with no 

exception. Finally, the whole society has stepped into the era of “Internet Plus”. The 

first time that the plan of “Internet Plus” was introduced in the Report on the Work of 

the Government at the Third Session of the 12th National People’s Congress. The 

report discussed that we would develop the “Internet Plus” action and integrate the 

mobile Internet, cloud computing, big data, and the Internet of Things with modern 

manufacturing, to encourage the healthy development of e-commerce, industrial 

networks, and Internet banking, and to guide Internet-based companies to increase 

their presence in the International market. As a result of this, the Internet has become 

a tool of changing the style of life and production instead of one simply changing the 

way of people’s achieving knowledge and communication, and has turned into an 

element of significant productivity, and has risen up to the national strategy deploy. 

That’s why universities’ fund raising may fall behind the step of time, and it may even 

be subverted by the new appearance of the Internet public welfare. 

1. The need of the development of public welfare.  

Essentially, universities’ fund raising is public welfare undertaking, which takes on a 

series of broadcast, promotion, initiation, fund raising, feedback. If all of these 

elements can adopt Internet thinking and combine themselves with the Internet, they 

can definitely emerge unparalleled comparing to traditional public welfare behavior. 

First and foremost, helped by the tools of Internet new media and developing 

We-Media, universities’ fund raising can expand their spread multiply, transmit the 

concept of public welfare and bring positive energy when the promotion is concerned. 

Moreover, helped by the platforms of the Internet, universities’ fund raising can 

interact with the donors better. Meanwhile, they can make use of the Internet to 

leverage experiential public welfare, and create the atmosphere where everyone can 

be a member of the public welfare. The fashionable “Hunger 24”, “Ice bucket 

challenge” are the typical applications of the “Internet Plus” fund raising. Last but not 

least, when it comes to the information feedback, helped by the scan of “Internet 

Plus” big data, these foundations are able to lock the targets who are capable of 

donating money and who are in need. They can also optimize projects’ procedures, 

make innovative designs and save the cost of running themselves. Therefore, 

universities’ foundations can make public welfare develop to a whole different level 

by being combined with “Internet Plus”. 
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2. The need of the development of universities’ foundations themselves.  

Firstly, the Internet can help foundations overcome their own weaknesses. Working 

with alumni affairs and the board of directors, most of the universities’ foundations 

belong to non-public offering foundations which are limited in number of specialists, 

weak in specialty, fulfilled with administrative atmosphere and closed in operation 

mode. Currently, our government and social organizations value a lot to the self 

management of these foundations, and have introduced a series of normative 

documents and evaluative criterion, which have put forward a higher request of 

external propaganda, brand awareness. Under the premise of the limitation of 

foundations’ special forces, it is important to mix the Internet deeply with 

foundations’ operation as a reason for improving transparency and working efficiency, 

managing inward business better and increasing transparency and brand awareness. 

Secondly, the Internet can help universities’ foundations adapt to social challenges. A 

lot of public-fund raising foundations have adjusted to the ecology of the Internet, 

embraced “Internet Plus” actively and use the Internet thinking to weaponize 

themselves. Gradually, having appealed to a large number of people and even 

penetrated into the strong fields of universities’ foundations such as alumni, 

entrepreneurs and college students, they have developed a list of distinctive public 

welfare activities. And the recruitment for the talented is becoming fiercer and fiercer. 

Thus, universities’ foundations have to face the challenges, follow the trend and 

transform themselves on their on their own if they want to achieve a long way of 

development. 

 

IV. THE FUND RAISING MODE UNDER “INTERNET PLUS” VISION. 

“Internet Plus” have two fundamental functions which depend on either hardware or 

software. It bases on the new technology like the Internet of things, big data and 

centers on the Internet thinking on software. They are being functional together either 

and emerge new development status of economy and society. At present, the work of 

universities’ fund raising has basically kept up with the rhyme of the development of 

the Internet, but still has a long distance to go on software, which is the Internet 

thinking.In the field of economy, this thinking means a style of reexamining users, 

service, market, business value chain and even the whole ecology of the business 

under the premise of the constant development of the techniques-big data, the Internet 

of things, cloud computing, and the like. The Internet thinking has features of 

universality and immigration, as a result of this, which might be functional in guiding 

the development of the public welfare. We can reexamine the fund raising work under 

the guidance of the Internet thinking and take the Internet thinking as our starting 

point of our every public welfare thought. Only by doing this can we make a path of 
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the mode of Internet fund raising of our own. The ways of universities’ adopting 

Internet thinking are as follows. 

1. Adopt crowdsourcing thought.  

Crowdsourcing means that a company or an organization entrusts part of the work to 

the unspecific public or the public online voluntarily, which used to be in the charge 

of employees. For instance, Wikipedia and open of program code are both the unusual 

applications containing crowdsourcing thought. In the era of “Internet Plus”, the way 

of information spread has changed, which shows that the border between 

disseminators and the  receivers has been vague and there are a lot of We-media 

appearing on the surface which leads to the era of everyone having a chance to spread 

information and establishes the organized basis of crowdsourcing online. 

Crowdsourcing can increase participation of the public and the ownership and it can 

also have the innovation of work closer to the public need, which is able to make 

solution to the difficulties of organizations’ lacking in innovation and being limited in 

the forces when when it comes to the crowdsourcing thought being practised in fund 

raising work, it mainly reflects in two parts: one is crowdsourcing of spread and the 

other is crowdsourcing of projects. In the aspect of crowdsourcing of spread, it 

requires that universities’ should make use of new-media tools to build their own way 

of spread such as Wechat, micro-blog, websites, and so on in the first hand. 

Furthermore, it is important for them to use well-made and original contents and 

market strategies to absorb the users in interacting with each other. On one hand, they 

need to arouse the public to promote the spread of the contents with them jointly. On 

the other hand, the public themselves are producing new propagative contents. Mixed 

together, they can reach the effect of 10% of original contents plus 60% of reshare 

plus 30% of comments. As a result, the crowdsourcing of spread is actually the 

strategy of new-media spread. In the era of “Internet Plus”, it would be meaningless if 

no receiver takes part into the spread of the contents. Thirdly, in the aspect of 

crowdsourcing of projects, it requires that universities should show the rate of 

participation of users in every phase of the practice of the project. In the earlier stage 

of the project, they need to center on the experience of users and ask the receivers for 

suggestions widely. They also need to be with “ low requirement, short period, 

obvious effect” as the aim to gather all thoughts for forming innovative projects. 

Especially, these universities ought to make the full efforts to develop the experiential 

public welfare project which adapts to the time of “Internet Plus” because the 

experience of “ kind, fresh, personal” breach the past old and limited thought of 

“elegance, seriousness, alienation”. In the phase of project’s practice, it is essential for 

them to arouse the receivers’ participation off-line and the share for everyone online, 

and make the atmosphere that everyone can do public welfare through every possible 

approach of new media’s marketing. Breaching the only way of participation of 
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donation, using the new media to leverage experiential public welfare is the core of 

the current Internet thinking that every single one of man is the experiencers of the 

public welfare project. 

2. Build the thought of the mobile Internet.  

In the era of “Internet Plus” , with the development of big screen mobile terminal and 

wireless technology, people gradually get rid of the strains of the computers and head 

towards the mobile Internet. From the perspective of the users, the features of the 

mobile Internet are as follows. First, it has a frequency of using. In the era of the 

mobile Internet, there will be fragmented development of the space and the time and 

people can interact with each other online anytime and anywhere. Meanwhile it has 

occupied amount of extra time due to the contents are far lighter and shorter, which 

can be an evidence for its high using frequency. Secondly, it can be used in different 

places. Comparing to the computers, the mobile terminal, represented by mobile 

phones, has an extremely character of identification, which is full of personal coloring. 

Behind a phone is one certain, identified man and his hobbies and privacy both can be 

revealed on his phone. So we can see that mobile phones can communicate with 

others and consume goods conveniently and can be used in various situations. 

Therefore, it is necessary for us to seize the mobile terminal, which is the important 

way of public welfare organizations’ thinking in the era of “Internet Plus”. To build 

the mobile thought, it primarily requires that public welfare organizations should 

attach importance to the contents adapted to the mobile terminal such as micro-blog 

and Wechat whose coverage is short but pithy; forms are various; language is clear 

and kind , avoiding the high standard and generalization. Furthermore, based on 

different new media’s social characteristics, these organizations ought to adopt 

different propagative strategies. For example, blogs and micro-blogs can be weak-ties 

but open types classified by social compactness. These articles can be searched by 

everyone, but there would be no obvious commonness and direct relationship among 

the receivers. However, Wechat is the typical strong-tie but closure medium and the 

messages of it can only be sent to the people who pay attention to you, but receivers 

usually have commonness and relationship. On the micro-blog, we can use short 

comment which is vivid and mainly based on pictures to appeal to the attention of the 

receivers. It can even use the types of comments and leaving messages to form public 

opinion effect. On the Wechat, it can aim at alumni and the receivers who were donors 

before and plot selected topic specially and even carry out experiential public welfare 

activities because of the type of it. Meanwhile, it is able to make use of Wechat public 

account to develop all kinds of service function and make new media become the 

extension of the public welfare organizations’ service. 
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3. Establish the way of thinking of platform.  

In the era of “Internet Plus”, the Internet itself has become a great platform, linking 

the upstream and downstream of the value chain. Take Wechat and micro-blog as an 

example. They do not create contents by themselves and all of the contents are created 

in the spontaneous interaction between the users on the platform. Take Alibaba 

e-commerce as another example. It doesn’t have the function of producing goods but 

links both the purchaser and vendor, upholding the flow of goods and fund of hundred 

of millions. The charm of platforms lies in its openness, tolerance, concentration and 

profession. So the way of platform thinking in the era of Internet requires universities 

to build the platform of communication between both sides of donation and the 

platform of program running by using Internet techniques and the credibility of 

universities. Universities take on the responsibility of supervision, management, 

service and guidance. On this platform, donors publishes the intention of donating and 

receivers can offer information which has been checked by universities. This can be 

done by artificial help or automatic matching through the platform. Alumni and 

undergraduate who are devoted to programs for public welfare can launch a program 

and gain support from one or more donors by using this platform. Each procedure of 

the program, including the fund flow, can be exposed, involved and recorded on the 

platform. Both sides of the donation and foundation can communicate, feedback and 

supervise mutually to guarantee the effects of programs. The platform thinking can 

help improve the working efficiency and transparency of universities’ foundations and 

get more people involved in public welfare to reach the goal of win-win between both 

sides of the donation. 

4. Establish the way of thinking of big data.  

Donation, in essence, belongs to service for public welfare. Compared to the 

manufacture of goods, the offer of service for public welfare is unstandardized in 

general. It is more connected with subjective factors like personal experiences and 

feelings, and that is why we need the way of big data thinking. Big data refers to large 

amount of data which is of great varieties, low density and great timeliness. A single 

datum may mean nothing, but they have direct or indirect connection between each 

other. The link is obvious but morel potential, which needs big data thinking to be 

mined and regulated. The collection of big data, in one way, relies on the Internet. The 

appearance of Internet and the continuous improvement of intelligent terminal makes 

the ability of data collection greater. In another way, the strengthening ability comes 

from the below-the-line data of public service organizations such as database of 

donors, donation receivers and working reports. The big data thinking is the 

combination of systematic, connected and predictive thinking. The ultimate goal is to 

figure out common characters, connections and laws among the enormous and chaotic 

data and then precisely predict the preferences and popular behavior, even potentional 
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needs. It finally comes to the goal of precise and predictive service, which is the 

description-prediction-operation type. It requires universities’ foundations expand the 

source of data in daily operation and take care to collect various data. Take a donation 

as an example. Aside from the normal data as contact information and money, other 

data which are involved are the age, sex, occupation, position, times of donation, area, 

the relation with schools, way of donation and the way of raising money. The data can 

be collected from both online and offline. Furthermore, foundations also need to 

classify the data regularly and establish their own database according to different 

varieties. Every time a donation is reached, a program is accomplished, they need to 

update and classify the collected data from the angle of value chain regularly and 

digging the value hidden behind them is of guidance to our fund raising for public 

welfare. 

 

V. CONCLUSION. 

The time of “Internet Plus” is the time when Internet business boosts and a time when 

Internet will transform, upgrade and even may overturn traditional industries. When it 

comes to the hardware, it is represented by the development and application of new 

tech such as the Internet of things, big data and practice of the mode of Internet 

thinking. When it comes to the software, which is the trend and practice of the mode 

of Internet thinking. Nevertheless, the mode of the Internet thinking can be quickly 

copied though, it may not be useful for all just like the procedures of the catering 

enterprises. It needs to be built on the basis of the project operation, public marketing 

and service of the receivers. Only can they keep up with the trend of the time, using 

Internet thinking to weaponize themselves while they upgrade their hardware will 

they be bigger and stronger. 
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