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Abstract 

 

Tourism and Sports are two industries that have become a blended strategy for 

many nations to generate significant national income. Malaysia, for example, 

in its National Key Economic Area (NKEA) under the tourism sector indicates 

international sports events as a major economic activity to promote. This study 

intends to analyze the major factors for the sports spectators to attend sport 

events in Malaysia.  A questionnaire was distributed to 736 spectators and had 

been tested using the Cronbach’s alpha.  The number of constructs was 

developed from the questionnaire using factor analysis. These findings 

significantly help to identify variables of factors that attract spectators to 

attend sports events. Besides, these findings will also be able to provide 

guidelines for future strategies in developing Malaysian tourism sector as one 

of the major contributors towards the nation economic development.   
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INTRODUCTION  

Sports and tourism sectors have become a platform to perform economic activities 

since service activities are a major contributor to the national GDP in Malaysia.  In 

the economic sector, service sector has contributed into 58.5% of total national GDP 

in 2006 (Bank Negara, 2007) and expected to grow up to 70% of national GDP by 

2015 (Pandey, 2013).  As such, tourism sector alone has contributed 12.5% of the 
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national GDP and generated RM103.3 billion in income from domestic and 

international related tourism activities in 2013 (ETP, 2014).  Sports events apparently 

have been recognized as the main contributor into the statistics due to F1 events, 

Motor GP, Monsoon Cup, professional golf tours, marathons and others. In 

implementing strategic policy in attracting more consumers, businessmen, 

entrepreneurs and even multinational companies to get involved in this niche market, 

the Malaysian government has introduced National Key Economic Area (NKEA) 

Tourism. This NKEA Tourism focuses on high yield tourism, driving economic and 

employment growth for nation (Ibid, 2014). In this document, designated Targeting 

International Events portfolio especially on international sport events has been 

addressed as one of the Entry Point Projects (EPP) (Ibid, 2014). 

 

The growth of different themes in tourism, such as sport-tourism, eco-tourism and 

cultural-tourism is perfect opportunity for the rise in popularity of destinations such as 

China, Thailand, Cambodia and Malaysia (Pine, Chan and Leung, 1998). Quite 

surprisingly, Malaysia is among the first countries in the Southeast Asia region to 

promote sport tourism  as one of the engines of the economy for the nation.  Formula 

1 which was first organized  in 1999, is  currently one of the most successful 

international events organized in Malaysia. For example in the 2010 event, it attracted 

105,018,000 spectators   (Grand Prix Cities, 2011) and in the 2008 F1 Malaysia event, 

it was reported that the average per capita expenditure by international tourists was 

RM3,373.06  for 5 nights (SIC, 2009).   

 

Neighboring countries like Singapore has also embarked into promoting sport tourism 

by hosting Singapore F1  and gained USD 115 millions of tourist revenue in  2010 

(N/A, 2010). Singapore has emulated this strategy by introducing Formula 1 racing 

held at night. This strategy has attracted huge spectators to the city. On the other hand, 

Formula 1 event in Malaysia has become less attractive and received less spectators. 

The Malaysia Grand Prix has been held at the Sepang International circuit, on the far 

outskirt of Kuala Lumpur since 1999 and the contract of the hosting country continues  

until 2018 (Sepang International Circuit, 2015). Singapore has been given the 

authority to host the grand prix since 2008 and the race has been held every year in 

Singapore until 2017 (Lines, 2012).  Table 1 shows the number of Formula 1 races 

that have been hosted by Malaysia and Singapore.  

 

Table 1: Number of Formula 1 Races held in Malaysia and Singapore 

 

Host Country  Years held No. of Races  

Malaysian Grand Prix  1999 – 2018  20 

Singapore Grand Prix 2008 – 2017 10 

 

 

The concept of sport related tourism has become more prominent in the last few years 

both as an academic field of study and an increasingly popular tourism product 

(Aminuddin Yusof, 2009). Despite the significance of sport events as a form of tourist 
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attraction, it is surprising that little attention has been given in terms of empirical 

research on sport events as a tourist attraction in Malaysia.  Organizing hallmark 

events can dramatically impact a host community and their livelihood. It is because 

sport mega-events have increasingly gained popularity and influence among cities to 

organize.  They have the potential to generate tremendous tourism, media coverage, 

recognition and economic benefits for the host country (Bowdin et al. 2002; Chalip 

2007). One of the lifelines of the sports industry are the fans attending the games and 

passionately following their favorite teams or sport events all around the world, 

making them each classified as a sport tourist.  Measuring fans’ activities is one of the 

aspects in examining fans in general, however the other salient factor to consider is 

what actually drives the fans to the sport event in the first place.   

 

Accommodation is a crucial element and basic requirement in the tourism industry 

because tourists in their travel require a place in which they can use to revive and rest 

during their travel (Poudel, 2013).  Thus a convenient and comfortable stay should be 

provided by hotels and other accommodations to ensure the tourists’ good experience 

and thus create good memories during their stay. This kind of satisfaction will 

encourage them to revisit for the next event.  As mentioned by Isan (2012), countries 

that are able to provide a world-class infrastructure would attract more tourists with 

special interests to come and experience it by themselves.  Ministry of Tourism and 

Culture Malaysia claims that Malaysia is ready to organize any world-class sports 

events by the preparation of comprehensive and sophisticated sports infrastructure.  

National Sports Complex and the Sepang F1 Circuit are examples of world-class sport 

facilities, which have become the main venues for prestigious sport events.  

 

The image of a country could be one of the reasons for a tourist in making any 

decision to choose the travel destination (Isan, 2012).  One of the good examples is an 

iconic designed of Bird Nest Stadium in Beijing for the Olympic Games, which 

continues to become a place of attraction for tourists. The favorable image of a 

destination definitely is one of the factors that can attract tourists since the positive 

image has more chances to be considered in the destination selection process 

compared to a negative image (Beerli & Martin, 2004).  Malaysia is one of the 

countries known for its good reputation in hosting sport events.  The Kuala Lumpur 

1998 Commonwealth Games, Malaysia Formula 1 Grand Prix and Le Tour de 

Langkawi, for instance, have portrayed good image and gained outstanding 

international recognition in handling world sport events, even though Malaysia had 

average achievement in sports (Mohamed, 2005).  Besides, the good quality of service 

that has been shown by the host country in organizing an event significantly increases 

the spectators’ satisfaction and enjoyment, thus becoming a factor to encourage them 

to come and visit again in future (Moon, Kim, Ko, Connaughton & Lee 2011).   

 

Famous sports personalities can also be considered as a pulling factor for sport 

tourists to attend a particular event.  Lee and Bai (2010) found that admiration 

towards certain sports stars is one of the key reasons that attracts spectators to a 
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destination, motivating them by chances of meeting or at least seeing their favorite 

sportsmen “live”.  

 

In the tourism industry, knowing a variety of languages can be an advantage for the 

hosting country in attracting high number of tourists.  As mentioned by Dickson and 

Huyton (2008), language can create a sense of satisfaction towards customers and also 

a greater interest in people and the tourism industry itself because it assists in 

understanding the tourists’ demands (Maclean, 2006; Thitthongkam & Walsh, 2010).  

In other situations, there are some people who travel to other countries just because 

they really like to know and explore the martial arts practiced in that particular 

country (Cynarski & Sieber, 2007).  The uniqueness of each martial art is able to 

create a phenomenon that motivates the tourists to gain knowledge about the martial 

arts (Cynarski & Obodynski, 2004).  

 

How relevant are the current  sport tourism  strategies in Malaysia  in attracting sport 

spectators and contributing towards the National Economic Policy? What are the  

factors attracting sport tourists to become spectators of  Malaysian  sport events? 

These are the two questions addressed in this research to investigate the relevance of 

this 15 year-old national strategy.  The objective of this research is to contribute to the 

knowledge on how the Malaysian government should strategize in promoting sport 

tourism events in the future.  A look into the issues of perception and expectation of 

sport tourists and fans will  become a major drive for this research. Therefore it is the 

aim of this research to focus on the sport tourists’ behavior and interests that 

contribute into the factors attracting them to attend sport events in Malaysia. The 

findings of this survey will provide strategic policy guidelines and further research 

framework  for  future  research. 

 

 

METHODOLOGY 

The study intends to discover the underlying factors that influence sport fans to come 

and watch major international sport events in Malaysia. This is done by conducting an 

exploratory factor analysis of the predetermined constructs indicated in the literature, 

which can attract domestic and international sport tourists to attend sport events in the 

hosting countries.  Sport tourists in this context will be the spectators of the sport 

events who come to Malaysia during those events.  Data for this analysis is derived 

from the cross-sectional survey questionnaires distributed to the spectators at Formula 

1, Motor GP and Malaysia Golf Open events in 2012 using the convenience-sampling 

method.  This method is considered appropriate because the people who were willing 

to spend their time and money to come to this sporting event live in the hosting 

countries were hard-core sport spectators.  The questionnaire outlines 12 constructs 

that attract these sport spectators to attend the events and are divided into two 

sections, namely; demographic sector and rating sector.  The results of the survey are 

assessed through the method of factor analysis in categorizing the importance of 

variables.  
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RESULTS AND FINDINGS  

From the survey, 736 spectators participated and completed the questionnaires.  This 

yields 92% of response rate.  The respondents consisted of 56.4% males and 43.6% 

females, from which local fans made up the higher percentage with 54.2% as 

compared to other nationalities. 58.6% of respondents were aged between 16-25 years 

old while 53.4% of them earned a total income of more than RM1, 000.00. There 

were 52.7% of respondents holding a degree in various disciplines and as for the 

career field, 36.8% respondents worked in other fields besides the ones mentioned in 

the questionnaires (tourism and travel, sport event, media and managerial).  Football 

recorded a higher percentage (27.3%) as a sport that respondents preferred to attend 

while badminton placed the second (24.6%) preference among respondents for sport 

event attended.  Football is a global sport and played most consistently around the 

world.  It is not dominated by one particular country thus making it one of the reasons 

why it has become the most preferred game among sport fans (Kruschewsky, 2014).  

Furthermore, based on the FIFA’s most recent Big Count survey, there are 265 

million of players actively involved in football around the world that roughly 

indicates around 4% of the world’s population (Kunz, 2007).  Based on this result, it 

can be concluded that football and badminton have been the top two most popular 

sport events that have attracted international sport fans to come and visit Malaysia.  

The detailed analyses of demographic data are illustrated in the Table 2 as follow:  

 

Table 2: Demographic Analysis 
 

Gender 

Male Female    

415 (56.4) 321 (43.6%)    

Nationality 

Malaysia Singapore Indonesia Thailand Brunei 

399 (54.2) 24 (3.3) 65 (8.8) 14 (1.9) 16 (22) 

China India Japan Philippine Australia 

56 (7.6) 43 (5.8) 15 (2.0) 21 (2.9) 5 (0.7) 

Britain Others    

6 (0.8) 72 (9.8)    

Age 

16 – 25 years old 26 – 40 years old 41-54 years old above 55 years old  

431 (58.6) 183 (24.9) 105 (14.3) 17 (2.3)  

Income 

RM1000 RM 1000-2499 RM 2500 – 3999 RM 4000   

393 (53.4) 186 (25.3) 114 (15.5)                  43 (5.8)  

Education 

Secondary high 

school 

Diploma  Undergraduate Master Degree Doctoral 

Degree 

109 (14.8) 122 (16.6) 388 (52.7) 100 (13.6) 17 (2.3) 
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Continued Table 1 

Field of Occupation 

Tourism and travel Sport event Media Managerial  Other  

219 (29.8) 39 (5.3) 62 (8.4) 117 (15.9) 271 (36.8) 

Sport attended 

Football Formula Golf Basketball Badminton 

203 (27.3) 59 (8.0) 53 (7.2) 88 (12.0) 181 (24.6) 

Tennis Water sport Volleyball Others  

58 (7.9) 49 (6.7) 32 (4.3) 13 (1.8)  

 

 

Table 3: Reliability test result 

 

Item Cronbach’s 

Alpha 

Cronbach’s Alpha of 

12 items 

Hallmark .832 

.847 

Fan/supporter .834 

Infrastructure .829 

Accommodation .829 

Good Facilities  .830 

Economic situation .832 

Image .835 

Reputation .837 

Quality of service .834 

Sport star .838 

Language  .839 

Martial arts .851 

 

Next, reliability analyses were conducted to test the reliability of the questions asked  

in the survey.  Table 3 shows the result for reliability test using Cronbach’s Alpha.  

With reference to Table 3, the Cronbach’s Alpha value for the 12 items is .847 which 

is considered as a strong value because it exceeds 0.6, the minimum value for the 

statement to be reliable (Hair et.al, 2006).  Therefore all the questions asked under 

these variables reliably measure the factors that could influence tourists to attend or 

participate in any Malaysian event under the sport-tourism sector. 
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Table 4 : Factor Analysis 

 

Items Component 

 1 2 

Infrastructure .721 -.302- 

Accommodation .711 -.245- 

Good facilities .707 -.295- 

Hallmark .679 -.238- 

Economic situation .669 -.238- 

Fans/supporters .640 -.129- 

Image .627 -.159- 

Quality of service .611 .280 

Reputation .571 .145 

Sport stars .531 .505 

Martial arts .350 .713 

Language .514 .579 

 

Based on the above table, factor analysis produced a 2-factor structure (number of 

eigen values more than 1) and 2 components extracted that explained 60 % of total 

variance.  There were no overlapping items that should be omitted from the 

instrument.  Items related to infrastructure, accommodation, good facilities, hallmark, 

economic situation, fans or supporters, image, quality of service, reputation and sport 

stars have large positive loadings on the first factor.  Meanwhile items of martial arts 

and language have large positive loadings on the second factor (see Table 4).   

 

Table 5: Factor loading attracting tourists to attend or participate in any Malaysian 

events for sport tourism 

 

Factors Variables Load Factor  

Factor 1: Infrastructure  

Infrastructure  .720 

Accommodation  .711 

Good facilities .707 

Factor 2: Sport-related experiences 

Hallmark .679 

Economic situation .669 

Fan/supporter .640 

Factor 3: Values  

Image .627  

Quality of service .611 

Reputation .571 

Factor 4: Individual sport traits  

Martial arts .713 

Language  .579 

Sport star .531 
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Table 5 summarizes the result of factor analysis that identifies the loading factors for 

a tourist to make a decision to visit Malaysia for sport tourism.  Factor 1, i.e. 

infrastructure is the strongest factor that attracts tourists to attend sport events in 

Malaysia with all variables; infrastructure, accommodation and good facilities loading 

factor exceeded 0.7.  The results indicated that the good infrastructure provided by 

Malaysia may influence the sport event tourists’ decision to become spectators for any 

sport events in Malaysia.   

 

Besides, factor 2 consists of variables like hallmark, economic situation and fans or 

supporters with the loading factor exceeding 0.6 for each.  Hosting the hallmark 

events like Commonwealth Games, KL Grand Prix and other prestigious events is 

able to attract the tourists to visit Malaysia.  Organizing hallmark events gives the 

opportunity to the host country to secure attention and high prominence in the tourism 

market place (Getz, Svensson, Peterssen & Gunnervall, 2012).  Stability of the 

economic situation might also affect the number of visitors to come and visit the 

event.  The fluctuating exchange rates, economic recession and downturn could pose a 

threat to the sport tourism industry (Kapiki, 2012).  The high passion of sport fans 

towards their favorite teams or sport events will encourage them to travel long 

distance just to engage in sport-related experiences (Smith & Stewart, 2007).  

 

The variables like image, quality of service and reputation are labeled as values and 

considered as a third factor which influence tourists to attend and participate in any 

sport events hosted by Malaysia.  For instance, as mentioned by Mohamed (2005), the 

success of Malaysia in handling and organizing world sport events such Le Tour de 

Langkawi has given a good credit to the country, subsequently creating a good 

reputation in the eyes of the sport tourists. This positive experience and remark will 

influence them to revisit Malaysia in the future to watch the same or another sport 

event.   

 

Factor 4 was labeled individual sport traits that contained 3 variables namely martial 

arts, language and sport stars with the loading factors exceeding 0.5.  The uniqueness 

of Malaysia’s martial arts like silat, and the good command of the English language  

(Rao, 2007) displayed by personnels of tourism industry have facilitated the sport 

event tourists to experience meaningful moments during their visit to Malaysia.   The 

presence of world-class sport stars such as Datuk Lee Chong Wei and Datuk Nicol 

Ann David has also become one of the reasons among sport tourists to visit and watch 

the games in Malaysia.   

 

 

DISCUSSION AND CONCLUSION 

In sum, from the findings we may conclude that there are four factors that majorly 

contribute towards sport tourism strategies in Malaysia. First of all is the 

infrastructure; the government needs to invest in providing world-class infrastructure 

such as stadiums, golf courses, airports, trains, highways and hotels. These 

infrastructures are among the essential factors that spectators, either local or 
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international, will look for before they decide to attend any sport events in Malaysia. 

Secondly, other aspects that need to be put into consideration include the values and 

benefits that the country can offer to spectators, such as economic and political 

stability, the recognition of the sport events, and spectators’ reputation and attitude.  

Thirdly, values that the spectators will gain when they visit the countries are also 

significant factors to be put into account. Spectators will consider the image of the 

event as well as the organizer’s quality of service that eventually will contribute 

towards the good reputation of the event. Lastly, the popularity of the players or 

sportsmen involved in the particular events also plays a vital role in attracting the 

spectators. 

 

In the current perspective, Malaysia needs to invest more on the state-of-the-art sport 

infrastructure and most of the white elephant infrastructures that were built in 1998 

during Commonwealth Games. Technology and value-added services need to be 

embedded with effective promotions. Sport tourists are not only coming to attend the 

event but they will most likely aim for sight-seeing, shopping and even doing business 

during their trip. Other factors that Malaysia needs to review are the economic 

stability and benefits that fans can gain while in the country to attend the sport events. 

Even though relatively our currency is low, but it is still not able to attract more 

tourists compared to neighboring countries such as Singapore and Thailand. The 

major setback of the attraction is due to the country’s lack of provision of good and 

value-added packages to tourists. For example, Thailand has been able to promote 

itself as a heavenly destination of entertainment, while Singapore is able to promote 

itself as a vibrant city that can offer values to all visitors. Furthermore, Singapore has 

also managed to leverage some attractive places in Malaysia and Indonesia as a 

tourism package.  When tourists visit Singapore, they will promote good tourist 

packages for tourists to visit places of attraction in Malaysia or Indonesia. These 

factors can be identified as variables in future research, as these variables have 

become excellent strategies for these two countries and have become a success story. 

On top of these, Malaysia needs to first invest in sophisticated and advanced 

infrastructure as well as establishing a synergized cooperation between government 

agencies and private companies to promote more international events.  

  

In short, it is hoped that the outcome of this research will later contribute into the 

findings of the best strategies in promoting sports tourism and will become a point of 

reference for future research. The variables constructed in the study are appropriate 

variables that hopefully can be used as strategic tools to attract more spectators to 

Malaysian international sport events in future. 
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