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Abstract 

Our planet is weighed down by the number of environmental problems like 

pollution, climate change, global worming etc. that deplete natural resources 

and strain livelihoods, many of which are exacerbated by poor industrial 

practices. While, Industrialization is important for the growth of economy as 

well as society development but at the same time it could also be harmful to 

the environment. Unfortunately, India is among the countries that will suffer 

the most serious consequences as a result of global warming. The present 

paper is an attempt to through an emerging call for the small & medium with 

big Corporate House to participate and adopt the idea of Environmental 

Reforms through Corporate Social Responsibility. 

 

INTRODUCTION 

India is one of the oldest civilizations in the world and seventh largest country with an 

area of 3287263 sq km. As per early history, Indian society has been known as an 

‘eco-friendly’ civilization. At least in the past it did express a profound awareness of 

the need to evolve a balanced pattern in the man-environment interaction and 

certainly not work towards ‘denaturing humanity’ for their own greed. But today the 

scenario has changed. During last few decades, environment is facing a number of 

crises. All the natural resources available on the earth have their limits, over 

exploitation of which leads to environmental crisis in some form or other. 

Environment, in fact, is at a very dangerous stage and polluted owing to different 

causes mainly of manmade.  

                                                 
1 Pursuing LLB from Nehru Smarak College Chakghat, Rewa, Madhya Pradesh. 
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In the last 71 years of the independence, due to the huge development, Indian 

economy is leading to a number of environmental issues. Indian environment is 

decreasing its natural balance. The environmental issues in India are uncontrolled 

growth of urbanization, industrialization, massive intensification of agriculture, rapid 

growth of population which adversely affects the natural resources, climate change 

and destruction of forests.  

Today, the concept of environment sustainability is practically inseparable from the 

dangers of global warming or “climate change” and also its one of the emerging 

heated topic of debate around the world. Undoubtedly, the rapid growth of 

industrialisation has eradicated the poverty and improves the economic development 

of the nation but on the other hand has been a major cause for severe destruction to 

the Environment.  

 

CORPORATE SOCIAL RESPONSIBILITY: A BREAKTHROUGH 

SOLUTION 

The concept of corporate social responsibility is based on the idea that not only public 

policy but companies, too, should take responsibility for social issues. The idea of 

being a socially responsible company means doing more than comply with the law 

when investing in human resources and the environment. As per United Nations 

Industrial Development Organization, CSR is a management concept whereby 

companies integrate social and environmental concerns in their business operations 

and interactions with their stakeholders.2  

India is a developing economy where Corporate Social Responsibility (CSR) plays an 

important role in the organizations. CSR is generally understood as being the way 

through which a company achieves a balance of economic, environmental and social 

imperatives (“Triple-Bottom-Line- Approach”), while at the same time addressing the 

expectations of shareholders and stakeholders. In this sense it is important to draw a 

distinction between CSR, which can be a strategic business management concept, and 

charity, sponsorships or philanthropy. Even though the latter can also make a valuable 

contribution to poverty reduction, will directly enhance the reputation of a company 

and strengthen its brand, the concept of CSR clearly goes beyond that. 

Promoting the uptake of CSR amongst SMEs requires approaches that fit the 

                                                 
2 The EU has a similar definition. It adds that “the experience with investment in environmentally 

responsible technologies and business practice suggests that going beyond legal compliance can 

contribute to a company’s competitiveness. Going beyond basic legal obligations in the social area, for 

example, training, working conditions, management employee relations, can also have a direct impact 

on productivity. It opens a way of managing change and of reconciling social development with 

improved competitiveness. Corporate social responsibility should nevertheless not be seen as a 

substitute to regulation or legislation concerning social rights or environmental standards, including the 

development of new appropriate legislation.” (EU Commission 2001, 5) 
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respective needs and capacities of these businesses, and do not adversely affect their 

economic viability. UNIDO based its CSR programme on the Triple Bottom Line 

(TBL) Approach, which has proven to be a successful tool for SMEs in the 

developing countries to assist them in meeting social and environmental standards 

without compromising their competitiveness. The TBL approach is used as a 

framework for measuring and reporting corporate performance against economic, 

social and environmental performance. It is an attempt to align private enterprises to 

the goal of sustainable global development by providing them with a more 

comprehensive set of working objectives than just profit alone. The perspective taken 

is that for an organization to be sustainable, it must be financially secure, minimize 

(or ideally eliminate) its negative environmental impacts and act in conformity with 

societal expectations.3  

CSR, in general, defines the responsibilities of corporate world towards the society & 

environment. There are many big entities who have been actively engaged in the CSR 

activities but unfortunately the number is relatively less. In order to encourage more 

entities to participate in the process of development of the society via- CSR, the 

Government of India has actually implemented the concept of CSR in the new 

Companies Act 2013, On 27th February, 2014, the Government of India has notified 

the rules for CSR spending u/s 135 of the New Companies Act 2013 along with 

Companies (Corporate Social Responsibility Policy) Rules, 2014 effective from 1st 

April 2014. 

According to the section 135 of Act, 2013, the provisions of the CSR apply to all 

companies that have any one of the following in any financial year: 

 Net worth of INR 500 Crores or more; 

 Turnover of INR 1,000 Crores or more; 

 Net profit of INR 5 Crores or more; 

 

METHODOLOGY OF CORPORATE SOCIAL RESPONSIBILITY 

CSR is the procedure of assessing an organization’s impact on society and evaluating 

their responsibilities. It begins with an assessment of its own stakeholders of each 

business: 

 Customers 

 Suppliers 

 Environment 

                                                 
3 http://www.unido.org/what-we-do/trade/csr/whatis-csr.html#pp1[g1]/0/ 
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 Communities 

 Employees 

The most effective CSR plans ensure that while organizations comply with 

legislation, their investments also respect the growth and development of 

marginalized communities and the environment. CSR should also be sustainable – 

involving activities that an organization can uphold without negatively affecting their 

business goals. 

Organizations in India have been quite sensible in taking up CSR initiatives and 

integrating them into their business processes. It has become progressively projected 

in the Indian corporate setting because organizations have recognized that besides 

growing their businesses, it is also important to shape responsible and supportable 

relationships with the community at large. Companies now have specific departments 

and teams that develop specific policies, strategies, and goals for their CSR programs 

and set separate budgets to support them. Most of the time, these programs are based 

on well-defined social beliefs or are carefully aligned with the companies’ business 

domain. 

 

CASE STUDY: CORPORATE HOUSES WHO IMPLEMENTED THE CSR IN 

INDIA 

A. RELIANCE GROUP4 

Reliance contributes to the well being of people by introducing sustainable measures 

and providing assistance to institutions and welfare organisations. Its activities are 

spread across India and reach well beyond our business locations, impacting the lives 

of marginalised communities. Its initiatives have reached millions over the years and 

nearly 1,50,000 people benefit from our continuing programmes every month. 

 

i. Sustainable Development  

Reliance has considered sustainable development the cornerstone of their business 

strategy. They seek to achieve sustainable and profitable growth, creating thriving 

eco-systems around all businesses. Their strategy includes fostering close and 

continuous interaction with the people and communities around manufacturing 

divisions, bringing qualitative changes in their lives and supporting the 

underprivileged.  

 

                                                 
4 http://www.ril.com/OurCompany/CSR.aspx 

http://www.ril.com/OurCompany/CSR.aspx
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ii. Community Infrastructure & Environment 

A large number of initiatives are focused on developing community infrastructure and 

protecting the environment. Reliance has developed infrastructure for water 

conservation and constructed community halls, schools, and health centers in various 

locations. Some of Reliance's initiatives to promote environment protection include 

investing in renewable energy sources, promoting green plantations and spreading 

environmental awareness. 

B. UNILEVER  

It is one of the largest consumer goods businesses in the world. With literally 

hundreds of brands, including Dove, Hellmann’s/Best Foods, Lipton, Knorr, and Ben 

& Jerry’s, it’s practically impossible for anyone anywhere to go through the day 

without coming into contact with a Unilever product. Unilever can also boast of 

having one of the most comprehensive and far-reaching corporate social responsibility 

programs of any business on the planet. Through its Sustainable Living Plan, Unilever 

is leveraging its tremendous global influence to grow its business while “decoupling 

our environmental footprint from our growth and increasing our positive social 

impact.” 

A major goal of the Sustainable Living Plan is to halve the company’s environmental 

footprint in the manufacturing and use of its products by 2030, specifically through 

substantial reductions in greenhouse gas emissions, waste production and water usage, 

and by sourcing all of its raw materials sustainably. And Unilever appears to be well 

on its way to achieving its goals. In 2015, the company reported a 39% reduction per 

ton of production in CO₂ emissions from energy, and a 37% reduction per ton 

production in water consumption. Additionally, as of 2015, Unilever is sourcing 60% 

of its raw materials sustainably. All of this while achieving marked overall business 

growth. 

C. STARBUCKS 

Another major company leading the way in corporate social responsibility on a 

number of environmentally-related fronts is Starbucks. Beginning with one store in 

Seattle’s Pike Place Market in 1971, Starbucks has expanded exponentially to become 

the world leader in coffeehouses with over 23,000 locations worldwide. From its start, 

Starbucks has made social responsibility a cornerstone of its corporate identity, 

placing particular emphasis on issues of sustainability and the environment. 

In 2008, notwithstanding a recession that was threatening its very existence, 

Starbucks committed to a set of ambitious environmental goals, including 

improvement in the ethical sourcing of it coffee, and decreasing the environmental 

footprint of its coffeehouses. By 2015, the company had made impressive gains on 

those commitments. According to its 2015 Global Responsibility Report, 99% of 

https://www.unilever.com/sustainable-living/
https://www.unilever.com/Images/uslp-mobilising-collective-action-summary-of-progress-2015_tcm244-424809_en.pdf
http://www.starbucks.com/
http://globalassets.starbucks.com/assets/ee8121c1a6554399b554d126228d52ed.pdf
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Starbuck’s coffee met its ethical sourcing criteria. Also, Starbucks rigorous green 

building practices had resulted in over 800 of its locations meeting the highly-

recognized Leadership in Energy and Environmental Design (LEED) certified rating. 

Starbucks continues to lead the way among major companies in its corporate social 

responsibility practices, establishing new goals for 2020 that include increasing its 

investments in farmers and their communities, and expansion of green retail buildings 

and operations. 

 

ENVIRONMENTAL CORPORATE LEADERS  

In India, information technology companies dominate the list of strong environmental 

players, contributing to the country’s overall environmental score, which outranks 

many of its immediate neighbours.5 

Company name Sector Industry 
Environment 

score 

Wipro Technology IT Services 100 

Tata Consultancy 

Services 
Technology IT Services 93 

Tech Mahindra Technology IT Services 90 

Larsen & Toubro Industrials 
Engineering & 

Construction 
87 

Infosys Technology IT Services 87 

Hindustan Unilever 
Consumer 

Defensive 

Household & Personal 

Products 
82 

HCL Technologies Technology IT Services 79 

Ambuja Cements Basic Materials Building Materials 77 

JSW Steel Basic Materials Steel 77 

ABB India Industrials Diversified Industrials 76 

 

Note that Wipro, the top ranked company based on environment scores, boasts strong 

environmental management systems and green procurement policy; it is similarly 

strong on environmental policy and greenhouse gases reduction programs. Wipro's 

                                                 
5 http://www.firstpost.com/business/world-environment-day-2017-check-out-what-is-indias-green-

score-which-company-leads-3518705.html 
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code of business conduct and ethics requires suppliers to conduct safe and 

environmentally‐conscious operations. The company uses only Energy Star certified 

computers and its activities mostly take place in LEED certified buildings. This 

emphasis is part of the firm’s revenue strategy, too. In fact, income from 

Sustainability related products and services, essentially solutions for enterprise‐wide 

energy operations and efficiency management to its clients via its Wipro Eco Energy 

business unit, account for more than 5 percent of its total revenues. 

Among other companies, Larsen and Toubro scores well despite operating in the 

construction industry which is usually considered energy- and carbon-intensive. The 

company’s use of renewable energy through solar and wind powered turbines 

contributes to more than 11 percent of its indirect energy mix in its own operations. 

The company’s green portfolio contributed 18 percent of its FY 2014-15 revenues, 

illustrating L&T’s commitment towards product sustainability. The company’s focus 

on green buildings is evidenced by its membership with the Indian Green Building 

Council, its 14 green certified buildings and one green certified factory as part of its 

operations. It also constructed a total of 43.7 million square feet of certified green 

building space for its customers. 

 

PUBLIC - CORPORATE PARTNERSHIP MODEL (CPP MODEL) 

The Researcher herein attempts to break through the existing dimension of CSR 

which would not only inspire corporate houses to adopt and implement CSR but will 

also incentivize the public to participate with corporate houses to combat with 

environmental challenges. The joint partnering of Public-Corporate House with nature 

could play a vital role in reconstituting nature on its track and meeting environmental 

challenges like Global Warming. Let’s illustrate this with an example: 

 “ABC”, a Company; will giveaway free plants or plant seeds to its customer on every 

purchase of its goods with an offer to plant trees and upload video on its website to 

avail discount on their next purchase from the company. The customer will plow 

seeds, plant more-n-more trees and upload video of the planting trees on the website 

of the company to get discount of their next purchase. If this idea is adopted by even 

10% of the customers who are purchasing the products of “ABC” company then the 

same shall, in return; will contribute not only towards combating global warming and 

environment related problems but also the customers will harvest the benefit with this 

idea. Now, when the customers will plow the seeds then customers will make video 

recording or click photos of it and upload that videos or photos to the website of 

“ABC” company and the company will generate a PIN. This PIN will help the 

customers to redeem “Attractive Discounts” which is offered by the company for 

purchasing the next product of that same company. Although this idea might not 

reflect the benefits acutely but there will be gross changes seen as a long term scheme. 
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For an example, if a Corporate House “ABC” has 100 kinds of products and some of 

its products are commonly used in day to day life and company sells near about one 

Lakh items daily and gives couple of complementary plant seeds along with all items 

sold. In this case, even if 10% of the customers who are purchasing their products 

plow the seeds (i.e. 10,000 customers), then it will have substantial impact in reducing 

the global warming, on the other side it would save more money for the customers 

also. 

 

CONCLUSION 

Even though companies are taking serious efforts for the sustained development, 

some critics still are questioning the concept of CSR. There are people who claim that 

Corporate Social Responsibility underlies some ulterior motives while others consider 

it as a myth. The reality is that CSR is not a tactic for brand building; however, it 

creates an internal brand among its employees. Indulging into activities that help 

society in one way or the other only adds to the goodwill of a company. CSR cannot 

be an additional extra - it must run into the core of every business‟ ethics, and its 

treatment of employees and customers. Thus, CSR is becoming a fast-developing and 

increasingly competitive field. The case for demonstrating corporate responsibility is 

getting stronger as expectations among key opinion formers, customers and the public 

are increasing. Being a good corporate citizen is increasingly crucial for commercial 

success and the key lies in matching public expectations and priorities, and in 

communicating involvement and achievements widely and effectively. The concept of 

corporate social responsibility is now firmly rooted on the global business agenda. 

But in order to move from theory to concrete action, many obstacles need to be 

overcome. 


